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In Business since 2008 exclusive focus on 

delivering seamless connectivity to accelerate 

the digital transformation of automotive retail. 

Exposure to numerous OEMs and Dealership 

Service Provider systems and solutions.

Industry
Coverage

DSPs

345

Countries

581,760+
Integrations Enabled

AWS 

Infrastructure 

with Fault 

Tolerant 

Environments

OEMs

Data Records Delivered Annually

IMS Types

40+

Neutral Partner 

No competitive position with 

industry participants we are a 

trusted entity in this space.

Facilitated more automotive 

retail integrations across 

OEMs and DSPs than 
anyone else in the industry.

World-Class Support 

Automotive Retail 

Integration is our 

CORE business and 

our SOLE FOCUS

16

6 Trillion

2K+
Monthly Users 

across all systems

…

300+
Dealer Facilitation Activation-

Deactivation requests per month. 

Secure & Compliant with all 

industry standard protocol.

Canadian/

French

support

97%
Customer 

Retention

60+
DMS Types

Market 

Share 10,721
Dealers

SOC



Trusted by
Leading Partners Trust in Authenticom Group of Companies.

OEM

World’s Largest Automotive Groups

Worlds most trusted Auto Vendors

Confidential Motive Retail, LLC 2024



Streamlining the delivery of data from dealerships to their 

chosen vendor partners. 

Control. Visibility.       Simplicity. 



Quick Facts:

DealerVault empowers dealerships to easily take control of the distribution 

of their DMS data in a secure manner compliant with NADA guidelines and 

large DMS company recommendations.

Dealerships including leading 
dealership groups

leveraging a strategic alliance with 

Microsoft



Allows vendors to receive cleansed, 

standardized and fresh data

Frees the dealer from restrictions OEMs & DMS 

providers have placed on dealers for years

Fuels industry innovation tools, provides dealer 

control of their DMS data, cost & access

Integration with over 90% of DMS systems at 

NO CHARGE!

Industry leading protection – indemnity & cyber 

liability insurance
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D E A L E R V A U L T

Auditing and Reporting



P R O D U C T
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Microsoft Azure

(SFTP) Secure File 

Transfer Protocol

API 

https://authenticom.box.com/s/lllsqi3hhgt1smwlj7sud4ysf24bgid5


Data Made Perfect

Verify, clean, update and append your customer data with 

Record Recharge. Better data leads to better decision-

making, operational efficiency, customer trust, and a 

competitive edge.



❑ What is data hygiene? 

❑ What is “Bad Data?” 

❑ Why is Hygiene important? 

❑ FTC Safeguards Rules

of marketers think that 
companies do not use data 
effectively.

R E C O R D  R E C H A R G E

40% 
customer databases decline 30% 
annually. 

30% 
an average of 10% of your emails 
never even make it through 
cyberspace.

10% 

Name Address Email

Phone Vehicle VIN

Last Service

Don Draper
Customer Details

Old Record

Incorrect data

Recently 

changed



1. Figure out what goals you have for your database. 

2. Standardize your processes for cleansing your data.  

3. Who is responsible for maintaining at your dealership? 

Best Practices for 
Data Hygiene

R E C O R D  R E C H A R G E

✓ Siloed data?

✓ Ask the right questions! 

✓ Duplicate information? 

✓ How often should I 

clean? 

✓ What services should I be 

running? 

Things to 

think about:



Customized Services

R E C O R D  R E C H A R G E



❑ Increase customer acquisition 

❑ Better ROI on marketing campaigns 

❑ Better analytics for decision making in your 

dealership 

❑ Improve productivity 

❑ Protecting your brand! 

Benefits of Data 
Hygiene





Questions?
We are ready 
to answer.  



Authenticom.com

Thank You.

MotiveRetail.comAuthenticom.com
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